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Cookbook

A corporate design for a product-specific cookbook series
with the Generation Z target group. That was one of the tests
in our qualification process. | decided to combine a cook-
book and a gardening book in one. The cookbooks should
contain simple recipes, clear presentation and little text.
There are also instructions on how to plant and grow the pro-
duct in question, in this case apples. This is intended to raise
awareness of food and nature and open up new perspectives.
Formally, various kitchen and garden utensils are used.
There is only one colorin each cookbook in the series, which
is based on the respective product. Instead of photographs
of the dishes, there are two-dimensional illustrations. This

is to do justice to Gen Z and to create contrasts.

Corporate Design
4st year of studies (2023)



Hey du!
Herzlich willkommen zu diesem speziellen
Kochbuch. Dieses Buch beinhaltet 18 Rezepte

rund um den Apfel. Zudem enthélt es eine
Anleitung, wie du einen Apfelbaum aus einem
Apfelkern selber ziehen kannst.
Viel Spass!

Echtzeit




Herzlich willkommen zu diesem beson-
deren Kochbuch, das lhnen eine Fiille
von kostlichen Rezepten und wertvollen
Tipps rund um den Apfel prasentiert.
Dieses Buch ist eine Hommage an eine
der vielseitigsten und bezaubernds-

ten Friichte, die die Natur uns schenkt.
Das Besondere an diesem Buch ist
jedoch nicht nur die Vielfalt der Apfelre-
zepte, sondern auch die Verbindung
zum Géartnern. Denn was liegt ndher, als
den Kreislauf der Natur vollstandig zu
erfassen und den Apfel nicht nur auf dem
Teller, sondern auch im eigenen Garten
anzubauen? Wir méchten Sie ermutigen,
lhre griinen Daumenfertigkeiten zu
entfalten und die Freude zu erleben, von
der Blite bis zur Ernte Teil des wunder-

baren Wachstumsprozesses des Apfelb-
aums zu sein.

Mit diesem Buch méchten wir lhnen nicht
nur eine Sammlung von Rezepten pré-
sentieren, sondern auch ein tieferes
Verstandnis fiir die Herkunft und Vielfalt
des Apfels vermitteln.

Unsere Rezepte reichen von traditionel-
len Klassikern bis hin zu innovativen
Kreationen, die den Apfel in unerwarteten
Kombinationen zum Leuchten bringen.
Wir legen grossen Wert auf saisonale
Zutaten und einen bewussten Umgang mit
den Ressourcen unserer Erde.

Guten Appetit und viel Spass beim
Entdecken!
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Apfelkuchen 32

3Stk Apfel

1Pk Backpulver
3Stk  Eier
190¢  Menhl

SEL  Wasser

1Prisec Zimt

1Stk Zitrone
140¢  Zucker

Fur den schnellen Apfelkuchen zuerst
den Backofen (Ober- und Unterhitze) auf
180 Grad vorheizen.

Danach das Eiweiss in einer Schiissel zu
steifen Schnee schlagen.

In einer anderen Schiissel das Eigelb mit
Zucker schaumig schlagen. Wasser und
Zitronenschale dazugeben. Das mit

Backpulver versiebte Mehl untermischen

Die Teig-Masse in eine gefettete Spring-
form fillen. Apfelspalten auf dem Teig
verteilen und mit Zimt und Zucker

und den Eischnee vorsichtig unterheben. bestreuen.
Danach die Apfel schalen und das Den Kuchen im vorgeheizten Backofen
Kerngehause entfernen und in Spalten bei 170 Grad (Heissluft) etwa 40 Minuten

schneiden. backen.




Apflel-Salbei-Rosti 12

lkg  Gschwellti
2Stk Apfel
4SStk Salbeiblattchen
27T Salz
1Prise  Pfeffer
Bratbutter

Fur die Rosti Gschwellti schalen und an
der Rostiraffel in eine Schiissel raffeln.
Apfel dazuraffeln, wiirzen. Alles sorgféltig
mischen.

Bratbutter in einer beschichteten Brat-
pfanne erhitzen. Kartoffel-Apfel-Mischung
zugeben. Bei mittlerer Hitze 10 — 15
Minuten braten, ab und zu wenden. Kartof-
felmischung zu einem Kuchen formen,
5—10 Minuten weiterbraten, bis sich eine
braune Kruste gebildet hat. Rosti auf
(i 111/ | ] _ eine flache Platte oder einen Teller stiirzen
o i iF? i‘ i il — hmr=fill == und in die Pfanne zuriickgleiten lassen.
il il:ll §§}l t “LH' ii I i i il : ili 11 = Zweite Seite fertig braten.
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den Teller anrichten.
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e . In this project, | took an look at our consumer behavior and
e the issue of waste. It is frightening how much we actually
G . need to cover our needs. My intention was to raise awareness
e s of this issue. To do this, | decided to create an infographic.
e B == |t shows howmanyresources a single person in Switzerland
o - . consumes peryear. The task was to design a poster on the
. = overarching theme of “Respect in society”. This was created
%  in collaboration with the municipality of Emmen and Clear
Channel.
: Poster
% Clear Channel
30 2nd year of studies (2021)















Youth Symphony Orchestra St. Gallen

During my six-month internship at TGG Visuelle Kommuni-
kation in St. Gallen, | was able to work on some very exciting
design projects. | was responsible for designing the visual
identity of the newly founded association “Jugend Sinfonie
Orchester St. Gallen”. For a visual basis, | focused on the
formation of an orchestra and translated that into a logo.
The next step was to design several flyers and a website.

Visual identity

Youth Symphony Orchestra St. Gallen

In collaboration with TGG Visual Communication
4nd year of studies (2022)
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Mitgliedschaft im
«Jugendsinfonieorchester St.Gallen»

Ouverture

one day — one piece




Mitgliedschaft im
«Jugendsinfonieorchester St.Gallen»

Mitgliedschaft im
«Jugendsinfonieorchester St.Gallen»

: Sinfonieorchester







Hotel booklets

New hotel booklets were to be created for the Grand Hotel
National Lucerne. | therefore created a layout concept that
can be applied to various booklets. Once the concept had
been developed, it was a matter of selecting the appropriate
photographs and combining them to create harmonious
pages. In a further step, illustrations were created to make the
topics easier to understand. In total, five brochures with
different topics have now been produced.

Hotel Booklets
Grand Hotel National Lucerne
Employee Marketing (2025)

































Night of Lights

The Night of Lights takes place in St. Gallen every year. It is
organized by the Protestant Reformed Church. For the event
in November 2022, they needed a new appearance to use
again for the following years. | was asked to create the design
for various applications such as posters, flyers and web
banners. It was important to create a warm, light-filled and
peaceful atmosphere.

Apperance

Evangelical Reformed Church of St. Gallen

In collaboration with TGG Visual Communication
4nd year of studies (2022)


















Let’s talk about books

Our second study trip took us to Appenzell. We spent two days
in the library of Andreas Zist, a collector who has collected
10,000 books in his lifetime. Each of the 23 students generated
images and text material. The task was to arrange, structure
and bring together this material in the form of a book. | for-
mally ordered the pictures and arranged them in a certain grid
that influenced their size and angle. The texts had to be
cleaned up and brought into an appealing form and order.

Layout, Typography
3rd year of studies (2021)




































FeinSEIN logo

| was asked to design a new corporate design for ,,FeinSEIN*,
The owner of FeinSEIN GmbH offers various courses and
training in the field of neurosystemics and trauma-sensitive
coaching. The first step was to get to know the company and
its values. In constant exchange with the client, a logo was
created that is visually and content-wise tailored to the com-
pany and works with the existing website. | was also tasked
with designing the car lettering and communicating with the
print company.

Visual identity
Fein SEIN GmbH
self-employed (2024)
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481 minutes of sleep

For my final project, | asked myself the question: ,What hap-
pens around me while | sleep?“ The idea was to answer this
question as simply and precisely as possible. To do this, | set
up a wildlife camera at various locations in my immediate
surroundings over several nights. | organized the images chro-
nologically and compiled them in a publication. The 481
pages represent every minute | sleep in one night (eight hours).
During the minutes in which no picture was taken, the page
remains black because nothing is happening. It became a
entirely conceptual work in which every detail, from the image
processing to the binding, was a very conscious decision.

Photography, Layout
4st year of studies (2023)










































Tape

This project was about vectorizing an object based on photo-
graphs. | chose a cassette from my childhood. After two-
dimensional sketches, | also tried spatial representations and
then took the cassette apart to show its inner workings.

The next step was abstraction; | depicted the cassette in
black and white and with as little detail as possible so that

it was still clearly recognizable.

lllustration
Ist year of studies (2020)
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Art and Textile Museum St. Gallen

Together with the team of TGG Visuelle Kommunikation |
designed posters and flyers for several exhibitions at the Art
and Textile Museum in St. Gallen. The aim was to take the
artists’ wishes into account and to incorporate their works.

Poster, Flyer

Art and Textile Museum St.Gallen

In collaboration with TGG Visual Communication
4st year of studies (2022)





















Constant sans/ serif

The goal of the project was to design a font. On the basis of

| started to create my own font in the Glyphs program using a
few sketched letters. First, | created a serif font. | wanted the
body to have the same stroke thickness as the serifs. The font
should appear heavy. In addition to realizing the font, | also
had to examine the kerning of different letter combinations
more closely. In the process, | got to know the word typogra-
phy from a completely new perspective.

Font-Design
1. Ausbildungsjahr (2020)
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Anamorphosis

This project was about discovering moving typography with
a video clip. We worked in a team of three on the subject

of anamorphosis. We built our ,world“ out of cardboard. Using
a projector, we projected the letters onto the bodies at a
certain angle on the bodies. The illusion created by anamor-
phosis is very fascinating. It all comes down to a certain
point from which the word can be read perfectly. With a small
movement, the letters become graphic shapes. The video
clip and the three poster designs were created as a commis-
sion for the Weltformat Graphic Design Festival, more pre-
cisely for the annual Weltklasse workshops, which are orga-
nized by the Fachklasse Grafik Lucerne.

Video: elenakaeslin.ch

Film, Typography
Weltformat Graphic Design Festival
2nd year of studies (2021)



Weltformat | —

Weltklasse

rkshops

Graphic Design Festival

11.-13.10.21

Gestaltung: Huber Chiara, Kaeslin Elena, Réthlin Arno, Fachklasse Grafik FMZ









Elena Kaeslin

Hey, my name is Elenqa, | was born in 2003 and grew up ina
small village near Lucerne (Switzerland). | completed my
four-year training as a graphic designer EFZ in 2023. During
this time, my fascination for visual communication has
developed into a passion. | like to create a clear concept and
love designs with a strong message. It is important to me

to find the right design and medium for each project through
research, discussion and analysis. | am particularly fasci-
nated by layout, typography, poster design, corporate design
and photography. | look forward to gaining experience in

all kinds of areas and learn new things. In my free time, | en-
joy spending time with my friends and family. | am passionate
about sports, with Thai boxing and dancing being my favor-
ites. | listen to a lot of music, like reading, enjoy spending
time in nature and am always excited about going on excur-

sions or traveling.

Languages
German: very good
English: good
French: basic

Programme

Indesign: very good
Photoshop: good
lllustrator: good

Adobe Lightroom: good
Figma: basic

Affter Effects: basic
Glyphs: basic
Html/Css: basic

Craft

relief printing
bookbinding

metal type

screen printing
analogue photography





